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* & mission
To bring

to every child impacted
by serious illness.




connecting kids nationwide




programs

COACH®ART

One-on-One Lessons offer free, adaptive
lessons for kids and their siblings,
matched with a volunteer for four weeks,
in-person or online, with materials
provided. Last year 65.31% of CoachArt
kids continued on with their same coach.

CoachArt Clubs are four-week group
lessons where kids build skills and
friendships. L, S

o

One Day Group Lessons provide short-
term instruction for a group of kids who
want to learn a new skill in a supportive
social environment in person.



growing
in New York

Our Night of Champions fundraiser
launched CoachArt’s NYC journey in
2025, raising support that funded 972
additional hours of programming

That momentum led to our first
in-person NYC event: a Scavenger Hunt
at the Natural History Museum, where
CoachArt families and volunteers
gathered locally for the very first time.
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That was the first timell
ever truly felt needed.”

-Hector, CoachArt student turned mentor, on volunteering’s impact

Hector Ibarra joined CoachArt at 14, surviving cancer
twice and losing his sight. Years later, he returned as
a volunteer, giving 550+ hours of 1:1 mentorship and
helping students like Jake discover the power of
creativity, confidence, and perseverance.




our community

CoachArt provided 40,379 lesson hoursin 2025




Out of 1,730 kids
enrolled, 50%

were patients &
50% siblings




supporting
siblings,

families

Serving siblings matters because they
often face unique challenges, such as
emotional strain and feeling overlooked.
By offering programs for both patients
and siblings, we support the well-being
of the entire family.




finding confidence...

A tough experience in school P.E. left
Bryce unsure about returning to
sports.

One week turned into many. Nerves
turned into confidence. By the end of
the season, Bryce was riding the
mountain on his own




age range of
kids served

23% Child (5-10 yrs)
14% Pre-Teen (11-12 yrs)
63% Teen (13-18 yrsg’
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mostcommon

i I I n e S S es “Coach Artis my go-to community-
based resource for children and
adolescents who could benefit from

the enrichment activities that the

Cancer program offers.
Asthma

Diabetes

Genetic Disorder
Autoimmune Disorder
Neurological Disorder
Neuromuscular Disorder Lisl Schweers, MSW, LCSW, OSW~-C

Children’s Hospital Los Angeles




summer of friends and fun...
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Summer Camp Club brought the joy
of camp to kids everywhere—
especially those with serious iliness
who often miss out on traditional
camp experiences. In aninclusive,
accessible space, friendship and
creativity thrived. More than the
projects, it was the connection and
sense of belonging that made camp

s special.
cﬂllen has not _
experlenced G summer =
camp before so thiswas Thanks to Resonance Philanthropies,
L oxtrafunfor him. = families experienced a summer filled
- = -9 ’ ’ with confidence, community, and

lasting memories.




mini masterpieces...
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feedback from
CoachAnrt kids
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in come. By providing free lesson supplies

and removing cost barriers, we
ensure creativity and connection
remain within reach for families
already carrying so much.



providing all supplies
free of charge

% 6,800

Over 6,800 kits sent straight to families,
removing financial barriers to participation.




total S g
revenue

CoachArt’s ability to provide free,
year-round arts and athletics lessons
to children with chronic illnesses is
made possible by the generosity of our
donors, sponsors, and foundation
partners. We are deeply grateful for
this support, which fuels every
moment of joy, creativity, and
connhection our students experience.
Your investment powers our mission—
and transforms lives.

*These revenue figures represent internal projections, which have not yet
been audited. They are subject to change once our 2025 audit is completed.



spotlight on new fundersof 2025

Bay Area
Bright Futures
Foundation

GLENN W. BAILEY
FOUNDATION

Bay Area Bright Futures Foundation
Empowers underserved youth in San Francisco and Oakland. In 2025, their
support helped fund CoachArt’s 1:1 and club programs for Bay Area students.

The FS Foundation

Aims to increase independence for those with mental and physical
disabilities. Through their Building for Better Belonging Grant, they are
supporting a new Community Hub on CoachArt Connect and new
STEAM clubs in 2026.

The Glenn W. Bailey Foundation
Provides resources to students and educators for hands-on STEM learning.
In 2025, they funded STEM Club programming for 300 CoachArt kids.

LA2050

Supports innovative ideas that help build a brighter future for Los Angeles.
Through their Grant Challenge, they funded 12 STEAM clubs and 150
additional 1:1 STEAM lessons for CoachArt students.



spotlight on new fundersof 2025
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RESONANCE
PHILANTHROPIES

The Lakers Youth Foundation

Provides underserved youth with positive experiences and resources in
education, health, and sports. Their 2025 funding supported CoachArt’s
1:1 and group programs for kids in Los Angeles County.

The Les Paul Foundation

Awards grants to innovative programs and projects in music production,
performance, and STEAM education. In 2025, they funded an Instrument
Making Club where students designed and built their own instruments
while learning music principles and engineering concepts.

Resonance Philanthropies

Empowers children and teens facing serious or chronic illness. In 2025,
Resonance Philanthropies funded improvements to CoachArt Connect
and supported the summer-themed “Camp CoachArt” program.



Spotlight on a few of the incredible
corporate sponsorsof 2025
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our
board

Amit Ahuja
SVP, Experience Cloud Platform and
Products, Adobe

Jamie Barrett
Founder/Executive Creative Director,
Barrett Hofherr

Eliza Becker
Former Teacher

Leah Bernthal (Co-Founder)
Founder, Every Purpose

Sean Brecker
Chief Financial Officer, Oura

Chris Britt
Co-Founder & CEO, Chime

Jessica Casano-Antonellis
Corporate Communications, TikTok

Pete Distad
CEO, Direct-to-Consumer, FOX

Michael Fitzpatrick
Founder, Perception Labs

Russ Fradin
Vice Chairman, Carbon Health

Christina Gallo
Founder/Executive Director, Child’s
Play Therapy Services, P.C.

Jen Gold
Trade Show & Event Production

Jason Hahn
Head of Corporate Strategy,
Discord

Elena Halpert-Schilt
Social Justice Activist

Scott Haug
Managing Director, Alvarez & Marsal

Carlyn Henry
Managing Director, The Oxbridge
Group

Eric Johnson
CEO, SurveyMonkey

Stefanie Kane
Los Angeles Market Managing
Partner, PwC

Jennifer Kuperman Johnson
Chief Corporate Affairs Officer,
Chime



Chris Kwei
President, Oakland Kia & Oakland
Chevrolet

Jason Lurie
Counsel, Stice & Berrien LLP

Zander Lurie (Co-Founder)
Operating Partner, Addition

Kay Madati
Advisor & Consultant

Sean Moriarty
CEO, PrimerAl

Jimmy Pitaro
Chairman, ESPN

Bob Roback
COO, UTA

Jamie Saunders
Managing Principal, Cresa

Regan Scovic
Licensed Realtor, Compass

Erika Spitzer
Partner, Leonard Green & Partners

Rich Sullivan
CFO, Fruitist

Manoj Verma
Co-Founder & Chief Revenue Officer,
Taba Pay

John White
Founding Partner, Moorgate Capital
Partners

Noah Wintroub
Global Chairman, JPMorgan
Chase & Co.
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www.CoachArt.org
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